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WHAT IF...
What do YOU want to be known for?

—_—
THAT “DELIBERATE” STORY

... LANDED THE COVETED FIRST MEETING?
... SHORT-LISTED YOUR PROPOSAL?
... SECURED THAT TASK ORDER?

\WHAT DIFFERENCE COULD THAT “RIGHT STORY”
MEAN TO YOU AND YOUR COMPANY?

Elevator: Capabilities Capabilities
Speech Statement Presenfati W\

I5NVWBOIUIA WA
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= Referral = Value Prop = Key Issues = White Paper
= Email = Executive Summary = Value Prop = Draft Activities

= Networking = Past Performance = Past Performance & Deliverables

= LinkedIn = Services = Services = RFQ Response
= Vendor database = Differentiators = Differentiators = RFP Response
= SAM (Tailored) (Tailored) = Task Order RFP

= Task Order

*Illustration purposes only
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- THINK DELIBERATELY

MAKE ME CARE

Start/Stop 01:28 to 04:25
http://www.youtube.com/watch?v=9NKvF_zYyX|

HISTORIA DE UN LETRERD, THE STORY OF A SIGN
USD@E16

WHAT'S YOUR STORY / MESSAGE?

HOW MANY DEGREES AWAY ARE THE DECISION-MAKERS?

ﬁ,

SIE'Y  THINK DELIBERATELY

f .ng- MAKE ME CARE

hd AWAKEN YOUR GIANT

USD@ES

Stories that make us care T
aren’t created by chance, = D (0] yo urem e m b er

they are created by design.

-- Andrew Stanton, Pixar, Producer, Director, Screenwriter t h e d ay yo u r

est Trlena was

2 Oscars, 46 Nominations
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and how it will impact
me, your client.

Don't trash others. Be an
educator and make me,
your client, smarter.

— Pete Tseronis
Department of )
Chief Technology Offic
2008 - 2015

Discussion with Ira Koretsky
of The Chief Storyteller®

Wo«ﬂ/ Photosensors on the base of snake venom in Selenium

We provide radiation safety for the world
© Institute of Radiation Problems of ANAS

Application of the geotechnical diagnostics method
of oil and gas pipelines on the basis of aerospace
monitoring

We protect our energy resources
© National Aerospace Agency

What impresses me most are

the people with pictures and

stories. They are very

comfortable with our needs

and how to position themselves.
— Interviewee

with Ira Koretsky
of The Chief Storyteller®
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' Do%’t quote me a Cadillac
when | asked for a VW.

Quote me the VW and
offer me the Cadillac.

— Interviewees x3
with Ira Koretsky
of The Chief Storyteller®

USD@E6

“I make a
difference in
patiemt%’ lives .

it

every day’ | 4

“Unplanned, in.the Moment”
stories told per hour per person

Meetings
Time Period 2 months
Story Duration .... 1 to 3 mins

The Chief Storyteller

“I'm a risk
consultant’’

i |
——i=

TAIPE! 101 BUILDING - Trévei Ti:me

BuT 2004
# of Floors to Travel

+ 10 Seconds
a3

Avg Floors/Bldg ... 15
Locations ... World

The Chief Storyteller®
Unscientific, First Person Study
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Movement

P o N STORY OF A SIGN

Touch

Emotion

¢ 1. Emotion

Understanding
Language Comprehension
Wernicke's Area

¢ 2. Movement
¢ 3. Touch

7 4 Hes
Hearing

5. Taste
6. Smell
¢ 7. Sight

Smell

¢ 1. Emotion
¢ 2. Movement
¢ 3. Touch

+ 4. Hearing

5. Taste
00 Start/Stop: 00:00 to 00:55
6' Smell I. http://www.youtube.com/watch?v=Ac7G7x0G2Ag
s TURBO ENCABULATOR
J 7 Slght BUD HAGGERT D
USDGBE16
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WORKPLACE

SUCCESS STORIES
PAST PERFORMANCE
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PERSONAL

ENCOURAGEMENT

MOTIVATION
CUSTOMER SERVICE
MORE...

que Ies espr ltS pr epar es

Chance favors only the
prepared mind '

Y

— Louis Pasteur
- Chemist and microbiolggist
- 1822-1895

TREAT EVERY[]NE I.IKE A EE[]TM

E =

00 Start/Stop: 00:28 to 03:28
http://bit.ly/1W4YSWS

JEFF HOFFMAN
“THE POWER OF WONDER"  TEDXWALLSTREET  PRICELINE'S YARDSALE.COM
T -

NI V7~
WHAT IF...

THAT “DELIBERATE” STORY
.. LANDED THE COVETED FIRST MEETING?
.. SHORT-LISTED YOUR PROPOSAL?
.. SECURED THAT TASK ORDER?

\WHAT DIFFERENCE COULD THAT “RIGHT STORY”
MEAN TO YOU AND YOUR COMPANY?



B T " R
TURN YOUR KN[]WLEI]GE INTO P[]WER People wil forget what

_ _ ___ S you said, people will
| o .
.," F ‘; :_l - ‘ forget what you did,

= people will never forget
1 2 3 @ - how you made them feel.

Seeker: Library Teller

'] 7 / 7, / //
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— Maya Angelou

American Poet

eller® LLC. Al rights reserved.

BETTER PERFORMANCE.

BETTER COMMUNICATIONS. BETTER ORGANIZATIONS.

AWAKEN THE STORYTELLING
GIANTAIN YOU "'n

Make a measurable impact on your effectiveness with over 30 programs on sales,
marketing, leadership, communications, messaging, and executive business storytelling

@ PRESENTATION DESIGN ﬁ DELIVERY CUACHING SERVICES
Excite your audiences, overcome objectio re them t0 act. Create memorable
R AT ¥ gt exciting stories

CUSTOMIZED CllMMllNIEATIllNS CONSULTING

Increase revenue with compelling messages and sales/marketing materials. Generate
more, qualified interest from prospects and customers with 50+ ceverables

CLICK ON IMAGES & ICONS
TOLEARN MORE

SUCCESS STORIES

TESTIMONIALS

IRAKORETSKY: CLIENTLIST

O e ST RS o BCHIEFSTORYTELLR TRAINING / TALENT DEVELOPMENT / WORKFORCE DEVELOPMENT
ANSUSTIR

Expand your skills with immersive programs designed around your real-world
challenges. Every program is customized to your goals

TIP OF THE WEEK

FSTQ' LRy o CEO & EXECUTIVE COACHING — COMMUNICATIONS

What f the rght story o presentation helped close anew dlet, obtain board approval,
Tecruita Strategic hir, 1and 3 perfec job? What could the ‘ight tory” be worth 16 you?

NEWSLETTER

Us @ "|6 15th Annual DOE Small Business Forum & Expo 5
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CUSTOMIZED CONSULTING KEYNOTES, WORKSHOPS, & WEBINARS

ELEVATING EFFECTIVENESS . INCREASING IMPACT . GENERATING RESULTS INSPIRING AUDIENCES AROUND THE WORLD FOR OVER 25 YEARS
NON-PROFIT NON-PROFIT
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LET'S CONNECT...
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CLICK ONICONS TO LEARN M
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CLICK ON LINKS

SPEAKING § PRESENTING-FOCUSED

. Speaking? Training? Just Say “No!” to Podiums
hitp//www.thechiefstoryteller com/blog/item/ 1069

Reduce Ct ity to Enhance with Your
hitp://vew thechiefstorytelier com/blog/item/ 1067

Speaking Internationally? Reduce Your Content by as Much as 50%
it/ hechiestoryteler com/blog/item/ 1045

>

When Talking, Build in Suspense with Your Body Language
itpvwahechiesiorytelercom/blog/tem/ 1047

. Advice from Master Chefs Around the World - “We Eat With Our Eyes First”
http/ /v thechiefstoryteller.com/blog/item/ 1038

Avoid the Word "Strive" and Other Wishy-Washy Words

et thechiestoryteller con/bogyter/ 1032

Grab Your Audience with a Great Quote
et thechiestorytellercom/blog/ e/ 1031

A Very Easy Way to Start a Presentation - Share a "Today Story”

et thechieftoryteler.com/blog/tem/ 1004

Start today. Setup your no-obligation “Effectiveness Review” by email g or {83 +1(301) 718 -8368
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The Chief Storyteller®

Think Deliberately™

Speaker@TheChiefStoryteller.com
+1 (301) 718 - 8368

www.TheChiefStoryteller.com

CLICK ON LINKS

STORYTELLING-FOCUSED

1. Great Leaders are Great Storytellers: 5 Tips to Improve Your Effectiveness
http/fww thechiefstorytelle com/blog/item/03

2. The Personal Storyteller: 3 Tips to Improve Your Communications Skills
hitp://www.thechiefstorytellercom/blog/item/704
3. Telling a Story? Add Suspense with "N ible Goals"

it v thechiefstorytellr.com/blog) tem/ 1065

4. Can You Pass "The Wilted Spinach Test?"
http/fwww.thechiefstoryteller com/blog/item/1012

A Very Easy Way to Start a Presentation - Share a "Today Story”

ttp:/ /v thechiefstoryteller com/blog/item/ 1004

o

The Art of Listening: 5 Ways Active Listening Improves Your Sales Success

it shechieftorytellercom,blog/tem/S81

=

When Talking, Build in Suspense with Your Body Language

Pt thechiefstoryteler com/blog/tem/ 1047

®

(Always) Use Humor when Public Speaking
7

et thechieftorytellercomyblog/itemy 1031

—Ea o £ 20T er® LAl ights reserves L1600 718 _sses

CLICK ON LINKS

COMMUNICATIONS-FOCUSED

Are You Listening to Your Audiences Enough?
ttp:/ /e thechiefstoryteller com/blog/item/ 1059

Customer Experience: This Is What It's All About
hitp//www.thechiefstoryteler.com/blogitem/988.

Your People (Even the Volunteers) Are Your Brand
o hechiefstonytelercom/blog/ie/968

4. Oops! | Can't Believe We Did That-It’s Critical to Check Before Going Live
itp//www.thechiefstoryteler.com/blogitem/919

Master the Art of Active Listening
htp/fwww.thechiefstoryteller com/blog/item/ 1057

o

Telling a Story? Use Visual Words to Dramatically Improve Your Impact
it/ hechielstonelercom/loitem/ 1061

Just Be Nice with Your Words

et thechiestoryteller com/bogtem/ 1078

5

®

We All Start Off as Strangers. Social Media is Not a Substitute

it thechieftorytellercomyblog/tem 1081

Start today. Setup your no-obligation “Effectiveness Review” by email g or {83 +1(301) 718 -8368
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